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Abstract. There are four models of partnership that is centralized models, multipartite models, 

intermediary models and informal model application in all livestock commodities, including 

beef cattle. Partnership in the beef cattle business has been done in Barruie the program 

showroom cattle (SRS).This study aimed to known application the social capital of beef cattle 

breeders who followed the partnership system (program showroom cattle) in Barru. This 

research was conducted in April 2017 in the district Tanete Riaja. The population is all the 

farmers in Barru Regency who joined the partnership system (showroom program) and the 

sample is beef cattle breeders who followed the partnership system in Tanete Riaja district, 

Barru regency. This type of research is quantitative descriptive. This type of data is quantitative 

and qualitative. The resource data are primary data and secondary data. Data analysis uses 

descriptive statistical analysis with Likert scale. The results research show that social capital 

(trust, linkage, norm) of beef cattle breeders who joined the partnership system (cattle 

showroom program) at high scale  

1.  Introduction 

Rural development is a strategy to state development in order to reduce the disparities of urban and 

rural development. Between agricultural development and rural development to very close relationship 

as well as agricultural development is very closely related to the development of farms so that farming 

needs with agribusiness system is very consistent applied in rural communities because it can touch the 

community with little capital and can develop the area of rural areas [1] 

Beef cattle agribusiness is defined as an activity that integrates simultaneous agricultural 

development with the development of industrial sector and related services in a cluster of beef cattle 

industry [2]. According to Siregar and Ilham [3] for the development of agribusiness system can 

accommodate the objective to improve product competitiveness and also involve the middle to bottom 

farmers there are three alternative activities that can be done that is 1) vertically managed integration 

professionally by a private company, 2 ) Vertical integration carried out by farmers jointly 

incorporated in the container of cooperatives or other organizations and 3) a combination of the two or 

known partnership business system 

The livestock partnership system undertaken provides several advantages, in line with Strohm and 

Hoefller [4] opinion that partnerships are very popular in developing countries because they provide 

some advantages, in accordance with research conducted by Majid and Hasan [5] and Wang et al. [6] 

who obtained the result that the broiler chicken partnership system provides an economic advantage 

that is contributing positively to the production and supply chain efficiency and the effect is significant 

on the welfare of farmer farmers. In addition, according to Covey and Stennis [7], the partnership 



2

1234567890 ‘’“”

IC-FSSAT IOP Publishing

IOP Conf. Series: Earth and Environmental Science 157 (2018) 012059  doi :10.1088/1755-1315/157/1/012059

system reduces risks for producers, price risks and reduces risk which is a basic incentive for 

producers. 

From the partnership system, the cattle showroom program since 2011 in Barru District between the 

beef cattle farmers who are members of livestock groups as plasma and local government as the core, 

this indicates the need for cooperation and communication that runs between the two sides. 

Social capital has been believed to have a major impact on the community and its members. As the 

World Bank argues that social capital refers to the institutional dimension, the relationships created, 

and the norms that shape the quality and quantity of social relationships in society [8]. Adler and Kwon 

[9] mentioned that social capital is a description of the internal attachment that color the collective 

structure and provide cohesiveness and mutual benefits of social dynamics processes that occur in 

society. With this matter, it is necessary to study about the application of elements of social capital in 

partnership of beef cattle in Barru Regency 

2.  Material and Method 

The research was conducted in May-June 2017 in Tenete Riaja Sub-district, Barru Regency. The 

population is all cattle ranchers following the partnership system in Barru Regency. The sample is a 

cattle rancher participating in a partnership program in Tanete Riaja Sub-district, Barru Regency. Data 

retrieval with in depth interview and using questionnaire. Data analysis is descriptive statistically by 

using Likert Scale 

3.  Results and Discussion 

 

3.1. Characteristics of Respondents 

Based on the results of research conducted on 28 respondents from farmers  then obtained some 

characteristics such as gender, age, education level, the number of family dependents and breeding 

experience that can be seen in table 1 

 

Table 1. Classification of cattle ranchers who follow the cattle partnership system in TaneteRiaja 

Sub-district, Barru Regency 

No Parameter Number(people) Percentage 

1 Education   

 a. Finished primary school 4 14.28 

 b. Finished junior high school 6 21.42 

 c. Graduated from high school 16 57.14 

 d. College 2 7.14 

2 Dependents of the family (people)   

 0 2 7.14 

 2-5 24 85.71 

 6-10 2 7.14 

3 Long breeding (year)   

 2-10 14 50.00 

 11-22 8 28.57 

 23-33 4 14.28 

 34-50 2 7.14 

4 Length Following Partnership Program   

 1-2 10 35.71 

 3-4 14 50.00 

 5-6 4 14.28 
Source: Primary data, 2017 

 

Table 1 show the classification of respondents by age level indicates that 100% of respondents are 

of productive age in Tanete Riaja Sub-district of Barru Regency with an age range of 15-64 years. 

These conditions support the livestock business that is run because it requires good physical skills so as 

to maximize in developing the farm business. This is in accordance with the opinion [10] which states 
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that the ability of a breeder's work is greatly influenced by the age level. The more productive the age 

of the breeder the more enthusiastic the new things that have not been known. In addition, age also 

affects the physical condition and motivation of farmers.  The age of the population is grouped into 3 

(1) 0-14 years old named young age / unproductive age, (2) age 15-64 years old named age / working 

age / productive age, and (3) age 65 years and above is called old age / unproductive age / old age. Age 

is one indicator that shows a person's physical ability. People with an older age are physically weaker 

than those who are younger. The age of a farmer can affect their work productivity in livestock 

business activities, Age will influence the breeders in studying, understanding and adopting innovation 

in animal husbandry business, Age is also closely related to the mind set of farmers in determining the 

management system that will be applied in business activities farms. 

Table 1 shows the number of respondents who follow the partnership system (cow showroom 

program) in Tanete Riaja Sub-district by gender, male 100.00%. This is because in the business of beef 

cattle ranches require a larger manpower and generally men stronger work than women, but did not 

rule out the possibility for women to be able to do it. That almost all men who have reached working 

age are engaged in economic activities because men are the main breadwinners in the family.The 

women can work or assist in farming crops activities. 

     Based on table 1. Most of respondent's education level in Tanete Riaja Sub-district is at SMA level 

(57. 14%) with 16 people. This will affect the mind set in making financing decisions on business. The 

education will increase knowledge, develop attitudes and grow the interests of farmers, especially in 

the face of change. 

     Table 1. It also shows that the number of family dependents ranges from 2 to 5 people. The number 

of respondents who do not have dependents is 1 respondent with percentage (7.14%), and the 

respondent has family dependent ranged between 2 until 5 people 12 respondents with percentage 

(85.71%) and number of dependent 6 to 10 people 2 respondents with percentage (7.14%). Given these 

facts it can be seen that the availability of manpower or human resources in the application of 

partnership system (cow showroom program) is quite available, this is in the opinion of [11, 12], which 

states that most small businesses households use household members as labour work or human 

resources. 

     Table 1 show that the duration of beef cattle rising in respondents in Tanete Riaja Sub-district of 

Barru Regency is 2 to 10 years. The most respondents are respondents who have experience of 

breeding between 2 years to 10 years that is as many as 14 people (60%), while respondents who have 

the lowest experience is between 34 years to 50 years as many as 2 people (7.14%). In general, 

respondents have had sufficient experience in processing their business so that with the experience, 

respondents are able to overcome the problems that occur. This is in the opinion of [13] which states 

that experience is a factor that affects a person's ability in running his business. The experience of 

farming / rising is an important capital for the success of a farming activity. Differences in the level of 

experience of each farmer will also differ their mind set in applying innovation in business activities 30 

in the farm. Application of technology and good management will influence the behaviour of farmers 

trying to do their farm business. The longer the experience of raising a person's skills will be higher 

and quality. It is seen that the participation of farmers who follow the partnership system (program 

showroom of beef cattle) to the respondents in Tanete Riaja Sub-district of Barru Regency. The most 

respondents who followed the old system of partnership is 3 to 4 years as many as 14 people (50.00%). 

Participation is the mental and emotional involvement of people in group situations and encourages 

them to make a contribution for group goals 

 

3.2. Implementation Social Capital of Cattle Breeders Following Partnership System 

Social capital in farmer-breeder communities is the product of human relationships with each other, 

especially intimate and consistent relationships. Social capital refers at the same time elements of the 

parameters are trust, network and norms that have the potential to productivity society so that social 

capital is cumulative and increase by it [14]. According to [15], social capital in a community, 

organization or group is an accumulation of individual capital which depends on collective capital 

which can be utilized by all community members. The relational / networking network is the central 

point in social capital, which with the network will be able to provide collective ownership to the 

members of the organization. 
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     The social capital component studied in cattle ranchers following the partnership system is trust, 

network and norm. 

 

3.2.1. Trust. A desire to take risks in social relationships based on the belief that others will do what is 

expected and always act in a pattern of mutually supportive actions is called trust. The trust among 

members within the group and the trust of the members with the group management assessed in this 

study can be seen in table 2 

 

Table 2. Trust between members in groups 

    No                        Category Score Frequency Percentage Bobot 

1 High 3 28 100 84 

2 Medium 2 0 0 0 

3 Low 1 0 0 0 
Source: Primary Data, 2017 

     Table 2 shows that in group activities the mutual trust between members and beliefs towards group 

leaders is high; this means that each member in a group trusts and gives full confidence to the other 

members and also the group leader. The form of trust that occurs is in terms of help, group meetings 

and group activities. This is in line with [16] opinion that trust is a trusting attitude in society that 

allows the community to unite with others and contribute to the improvement of social capital,  that 

empowerment management Which based on community participation by prioritizing participation is 

believed to foster a sense of belonging  

 

3.2.2. Network.  The network in social capital theory means as follows: 

• There is a bond between nodes (people or groups linked to the media). This social relationship 

is   bound by mutual trust in the form of a strategy in a moralistic form. Trust is bound by a 

norm that binds both parties 

• There is work between nodes (people or groups) through the media of social relations into one 

cooperation. Bilateral symbolic beliefs and interpersonal beliefs fall into this category 

• Just as with a net tied to each other a work is done between the nodes and holds the load 

together. 

     The description of social capital regarding the network in the group of farmers who follow the 

partnership system can be seen in Table 3 

 

Table 3. Networks in groups of farmers who participate in partnership system 

    No                        Categori Score Frequensi Percentage Weight 

1 High 3 12 42,8 36 

2 medium  2 15 53,6 30 

3 Low 1 1 3,6 1 

Source: primary Data, 2017 

     Table 3 shows that the network of farmer groups that follow the partnership system (showroom 

cattle program) is in the medium category (53.6%), meaning that the breeders in the group mostly 

create social networks and only one person does not network in groups. Social networks formed 

between fellow members in the group of information networks and networks help. Members of the 

group help each other and exchange information and knowledge that they know to other members as 

well as the group leader exchange information with members of his group, this is in accordance with 

the opinion [17] that the social network occurs due to the relationship of individuals and communities. 

A strong social network between members of the group is absolutely necessary in maintaining synergy 

and cohesiveness and creating close relationships among fellow group members as well as with other 

parties. Participations and cooperation are forms of social capital that can be developed in rural 

development 

 

3.2.3. Norms. Norms in groups of farmers who follow the partnership system has a role to smooth the 

business activities and create a good community. In accordance with the opinion of [18] that the norm 
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as a rule that has become habitual and institutional based on mutual agreement. Understanding the 

values of norms will create a community that harmonious and peaceful so that activities or business 

that runs can run well. The norms performed can be seen in table 4 

 

Table 4. Norms on farmers who follow the partnership system 

    No                        Category Score Frequensi Percentage Weight 

1 High 3 28 100 84 

2 Medium 2 0 0 0 

3  Low 1 0 0 0 
Source : Primary Data,2017 

     Table 4 shows that members of breeder groups following the partnership system have high norms in 

compliance with group rules. This means breeders run the rules agreed upon and apply sanctions. This 

is in accordance with the opinion of [19] which states that there are some functions of the rules in 

society, such as (1) guidelines in society behave. Norma contains rules of social behaviour in social 

interaction, (2) maintaining community members harmony. Norma regulates that differences in society 

do not create chaos and disorder, (3) social control systems. The behaviour of community members is 

controlled and controlled by the prevailing rules. This is also in line with [20] opinion that the adaptive 

capacity building process is determined through the use of resources / potential and modification of the 

institutional / regulatory or norm system 

4.  Conclusions and recommendations 

The application of social capital (trust, network, and norm) to beef cattle ranchers following the 

partnership system in Barru District is in the high level category. With this matter, the local 

government of Barru regency needs to strengthen social capital so that the partnership system will be 

run according to the objective 
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