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In summary....

e Location Analytics allow you to quickly understand:
 WHO your customer is
 WHAT they are like
« WHERE they live AND
« WHERE they ARE....right now!

« With our geo-fencing technology, we can help you :
« target key customer segments
 drive traffic into key locations
» effectively allocate your mobile media budget

 With our interactive campaign tools, you can monitor
results in real-time

o With our social media links you can understand
consumer sentiment around your locations



Understanding our world.



